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About It’s Our Right

WHO WE ARE

Project Founder - Damayanthi Muthukumaranage, 
Communication Consultant International 
Movement Against all form of Discrimination and 
Racism (Asia). Damayanthi founded It’s Our Right. 
She designs all of the illustrations and materials. 

Diyodi Devinda Menon, Former Media Officer 
Foundation for Co-Existence. Diyodi manages 
project communications (including the website) 
and co-ordinates the project.

Kate Penman (Hope House) and Professor Eileen 
Pittaway (Director, Centre for Refugee Research at 
University of New South Wales), provides expert support 
and reviews our legal materials for accuracy work).
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Project aims
Rights legislation is written in a complicated and technical way, making it difficult to access by refu-
gees and members of the local communities on a daily basis. Refugees often face an additional chal-
lenge with spoken and written English. As a result, many victims of rights violations do not know 
that they can seek help and support nor how to do that, while perpetrators get away and can repeat. 

It’s our Right uses illustrations, art and simple text as a way of communicating about people’s rights and 
overcoming these barriers to knowing about, and accessing, people’s rights. Through these simple, visual 
materials we educate people about how they can recognise their rights and react in vulnerable situations. 
We cover rights that are related to gender equality and protection from sexual and gender-based violence. 

Throughout her 20-year career, Damayanthi has used her skills such as creative design, writing and 
video-making to bring ideological change to society. She has worked as a feminist cartoonist and social 
media campaigner, and has a good reputation as a feminist poet. Building on her experience and successful 
track record, we created the project to address a social need locally.

It’s our Right aims to empower refugees, through informing them about their fundamental rights. The main 
purpose of this project is to design books, posters, leaflets and booklet with more simplified texts and use 
illustrations and art as a media to communicate this message with non-English speaking refugees.

Target audience
We seek to reach migrant communities in the United Kingdom including asylum seekers, refused 
asylum seekers and refugees as well as migrant and non-migrant groups with English language 
difficulties, no access to/limited legislation online, victims of domestic violence, and their children  – 
including teenagers - and their families. 

To reach out to them online, we partner with community support organisations such as the Wolverhampton 
City of Sanctuary, Refugee and Migrant Centre, Gloucester St Community Centre, Lotus community, Wolver-
hampton National Art gallery as well as schools and libraries. 

ABOUT OUR PROJECT
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RESOURCES

Illustrations and materials
The project has produced a range of materials in a range of formats including E-books, posters and 
illustrations. We created four e-books with successful refugee stories, a handbook with guidance to 
protect LGBTQI community, online post series about the Convention on the Elimination of all Forms 
of Discrimination Against Women (CEDAW) and multiple e-post cards. 

The materials showcase simplified versions of exercising rights, how to recognise situations and act upon 
them - regardless whether one is experiencing or observing rights violations.

“
”

 The value of the Illustrations is being able 
to communicate the messages without 

pages of text as well as to attract 
attention. We have seen the impact, 

particularly of the stories, they have 
turned people’s lives around.

Diyodi, It’s Our Right
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E-Books
The project has produced are four E-booklets, based on real life stories (with names changed 
for confidentiality). As with the example included here of Laila’s story. 

These story books have had very positive feedback and as a result the project are planning to focus on 
this format. 
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Posters
Several posters have been developed around key issues, often in line with current campaigns. 
These are developed by discussing the theme with people who are close to the topic and then 
carrying out research to inform the content.

A poster promoting International Women’s Day in March 2021 was shared on 
social media channels.

“Different Families Same Love” was developed as part of various materials 
for LGBT History Month (February 2021). 

This poster was circulated through the contacts that the project has already 
established based on people who have used the website materials. It re-
ceived positive feedback.  

Building awareness of our materials
Due to the Covid-19 pandemic, we adapted our project, moving delivery and engagement fully 
online. We have navigated a new set of challenges and are striving to increase our online 
outreach. When local organisations re-open we will continue with our original distribution 
approach through developing partnerships with community support organisations in order to 
distribute the materials and organise in-person workshops. 

To this end, we have established links with several local organisations, including Wolverhampton City 
of Sanctuary, Hope Community, Lotus, Gloucester Street Community, the Refugee and Migrant Centre, 
the Network of Migrant Innovators (which we are Directors of), and the Middle Eastern Women and 
Society Organisation.

In March 2020 we created project profiles on Facebook and Twitter and in June 2020 we launched a 
project website. Our website was been promoted in the MiFriendly Cities’ October 2020 newsletter. 

Website: www.itsourright.co.uk 
Twitter: www.twitter.com/it_rights 
Facebook: www.facebook.com/Its-our-Right-108876750721603 

As a snap shot of engagement, in a 28 day period between March 2021 – April 2021, our Facebook page 
achieved a reach of 500+ and our posts had engagements of 20-30.

We are also planning to distribute the materials via the Network of Migrant Innovators (NOMI) website.

Work in the pipeline
The project will produce four videos to promote the project and how it has helped individuals. These 
videos will be available on our social media channels, and used through our networks to promote our 
project. They aim to give confidence to other migrants, refugees and asylum seekers by demonstrating 
what other people in a similar situation have been able to achieve. 

In June 2021, we will hold an exhibition during Refugee Week in Wolverhampton. We held a similar 
exhibition in 2019 with Damayanti’s painting before we set up It’s Our Right. This time, the exhibition is 
part of the It’s Our Right project and it is an opportunity to promote our work: the website and materials.
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How materials are inspiring people
The materials are intended to be fun, powerful, engaging and grab people’s attention. Like 
all materials, they are best if they are used and promoted by people who are there to answer 
questions and help people explore their meaning, but we think also that they stand well alone. 

Some of the feedback we have got supports this:

“ ”
Share Our Languages and Padendere 

community groups have used the materials… 
they are professionally presented.

  Padendere Community Sewing Group coordinator, 
Wolverhampton

“ ”
It’s beautiful artwork... it’s really useful for raising 

awareness of these important issues, even if we already 
know about them, we need reminders as we become 

complacent, it is really powerful art and can 
communicate to different people.

Participant

“ ”
It’s amazing that such a comprehensive website has been 
created. I’m especially taken by the powerful ‘book’ stories told 
with illustrations. They really communicate the hardship, fear 
and resilience of refugees and are deserve to be shared widely. 
These could be used for wider education and resources… 
a useful way into a topic for education and information.

 - Communications consultant

IMPACT



“”
The materials are great as a starting point. There 
is a specific migrant community within the wider 
group, who have used information from the 
website – the basic things around housing rights, 
have been useful.

STUWA coordinator, Wolverhampton

“ ”
It’s a great idea to highlight key areas of interest 
and vulnerability for migrants, refugees and 
asylum seekers, and to use illustration to make 
these topics more accessible and to reflect a more 
diverse and inclusive view of our society.

STUWA coordinator, Wolverhampton

“ ”
Relevant - useful for professionals, 
staff, volunteers

Women’s’ Rights Organisation (London)
The CEDAW convention and Women’s Rights materials 



FEEDBACK

“ ”
It is really inspiring to hear the stories of 
migrants and refugees in this engaging format.

Communications consultant

“ ”
This is one the most thoughtful post I’ve ever seen. 
Yes, we all are humans, part of a family and 
deserve to be loved regardless our gender. 
Thank you for sharing this with me and I 
believe millions of people need to see this.

Facebook comment
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WHAT WE LEARNT

Members of the Refugee Community are:

Able to learn about rights with limited 
English language skills

Learn how to access further support 

Motivated and empowered to access opportunities
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Reading the materials empowers 
people to act and find out more

We provided one-to-one support to individuals who got in contact with us after they 
accessed the materials and were motivated to find out more. We were able to tell 
them where to find support and also provide encouragement and motivation for 
them to access opportunities. 

The two case studies below demonstrate examples of this:

Nirosha, Wolverhampton: “I came to the UK in 2019. I had limited English skills and was 
unsure about what I could do here. I was working in a warehouse but at 51 years old I thought 
I was too old to study and that I wasn’t able to do anything else. I came across It’s Our Right 
on Facebook and found the illustrations very attractive and it was very helpful to find out about 
the opportunities I didn’t know about before and to learn that I could educate myself and not 
just work. I contacted It’s Our Right and they motivated me and helped me to find support to 
improve my English. Since then, I have applied to a college course in Business Management 
Development. They supported me with the application and also to plan how I could manage 
work alongside studying.  I also plan to start my own business once I have completed my 
studies. I have shared the information on refugee rights with my family and friends and also 
my colleagues, who found it very helpful and informative.”

Ruwan, Wolverhampton: “I was granted my refugee status 2 years ago. When I came to the 
UK, I didn’t know anyone and I didn’t think that I would be able to get a job as they would 
prioritise people who could speak English. A friend told me about Diyodi and Damayanthi 
and I got in touch with the them. They gave me the leaflets and the website link and helped to 
explain my rights to me which was really good motivation. Before I was on benefits but after 
I met them everything completely changed. I started to work in a taxi firm and applied for my 
licence and also met different people. I have also now applied for ESOL and once I have 
improved my English, I want to apply for university maybe to study agriculture. Lots of 
refugees don’t realise the rights they have or what they can do. Sometimes I find out that 
customers in my taxi are also refugees and so I tell them about the project and the leaflets 
so it can help them too.”

CASE STUDIES
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CASE STUDIES

The materials help organisations to 
deliver their projects and to reach audiences

“ ”
The images are so useful. They are so helpful in the way 
that they attract their audiences and they are informa-
tive. When you look at the leaflet they attract people and 
they want to join your group. The images themselves are 
self-explanatory, they cast the message to the audiences.

Padendere Community Sewing Group coordinator, Wolverhampton
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Building links and relationships
Partnership projects 

We worked with Shropshire & Telford United Women’s Association (STUWA) and 
Padendere Community Group, other social innovation projects to design 
promotional material for a project called Share My Language to attract more 
participants to these sessions. See the designs below. 

“Working with It’s Our Right was an eye opener for me as I didn’t know about their work be-
fore. STUWA had struggled with promotional materials without formal training in that area. 
I am really impressed with the work that they did. 
They helped to communicate what I think our project should be doing, about self-care and 
‘me time’, learning something new. When I saw [the design] it was more than I could imagine! 
There is definitely skill in the project and that can be underestimated. In terms of a working 
process – it was a good experience, with the proof-reading, the back and forth of the design 
and their willingness and readiness to do things on time. I really enjoyed it and learnt a lot – 
they are a very good contact to have.”

- Sophie, Shropshire & Telford United Women’s Association (STUWA).

“[Working with STUWA and Padendere Community Group] has been a joyful experience. 
We laughed a lot. We managed to finalise the design very quickly and it was true collaboration, 
even on the name as everyone suggested a part of the title. We learnt a lot from Sophie and 
Mary as we are very new to running our own project and they have experience with this and 
helped us to learn about how to budget and how to document. It was a good journey!”

- Diyodi, It’s Our Right

 We have also supported Padendere Community Sewing Group to update their logo:

PARTNERSHIP
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ACHIEVEMENTS

Wolverhampton Council illustration commission

The City of Wolverhampton Council approached us after seeing our website and have commis-
sioned It’s Our Right to do the illustrations for their report about the Mifriendly Cities project.

Becoming Directors of NOMI
• We, Damayanthi and Diyodi, are directors of the Network of Migrant Innovators. NOMI, officially 
launched in March 2021, aims to creating at network of the social innovation projects involved with Mi-
Friendly Cities so that we can work together as a collective.

• Diyodi was asked to design and build the NOMI website as the other Directors were aware of his skill 
set and they were impressed by the It’s our Right website.

• “It will open more doors for us, the networks and connections, those already built and those for future. 
It has been really good for our personal development, for example we have received coaching sessions 
with Melvin and Tamsin about project writing. For Damayanti, she already has experience and knowl-
edge and for her this is really useful to establish herself in a UK Network, can reach more people.” - 
Diyodi

• As a direct outcome of being part of NOMI we have built links with projects in other cities and within 
the West Midlands region. For example, we have our work featured in the Digital art exhibition, ‘My City’ 
curated by Coventry- based arts project, MAOKWO.

Photograph: Customerbox



What we have learnt to date

How to prioritise our work
We learnt to focus our work and chose to cover the main groups of rights that we recognised 
as central for our project, such as human rights and women’s rights. 
We also created materials responding to current issues, such as International Women’s Day 
and other international awareness days. 

Learning about the most effective format for our audience
We learnt that E-Books are the most effective and powerful format: we will focus on these 
more moving forwards.   

How to update materials to make them as useful and relevant as possible
Our materials could be improved by adding more information to signpost readers where to 
go for support and more information. Members of the refugee community had contacted us 
directly after reading the materials because they wanted to find out more information and 
know where to access support. Based on this understanding we aim to add further 
information sources and signposting links to our materials.

How to build links with other organisations 
Close links with other organisations in the refugee and migrants / rights field is crucial to our 
dissemination strategy. The relationships we have built have increased the profile of our 
project and also led to new opportunities such as partnerships and commissions. These 
working relationships have enabled personal skills development of Diyodi and Damayanti, 
learning from other project leaders. 

The importance of project evaluation
We have learnt that documenting outcomes and project evaluation is key to delivering a 
successful project. This learning has happened through the support provided by Migration-
Work CIC and also through working together with other project leaders who have more 
experience and were able to share their learning from setting up and running a project. 
We have learnt how evaluating the impact of materials we produce can give us good ideas 
about how to develop our work.

LEARNING



This project was selected to take part in the Social Innovation programme, run by Migration-
Work CIC as part of the MiFriendly Cities project. MigrationWork provided specialist training 
and consultancy support to help projects develop their innovative ideas. Projects also re-
ceived seed funding. This programme was funded by the EU’s Urban Innovative Action fund.

Contact us
If you are interested in knowing more, or learning about anything else in this report, 
please contact us at:

Email: itsourrightsmyfriendlycities@gmail.com
Phone: +44 7472307416

Website: www.itsourright.co.uk 
Twitter: www.twitter.com/it_rights 
Facebook: https://www.facebook.com/Its-our-Right-108876750721603 

Report by Georgia Luling Feilding, Ivelina Hristova, and Tamsin Koumis of MigrationWork CIC, 
together with Diyodi Menon and Damayanthi Muthukumaranage.


